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ABSTRACT

The current research aims at diagnosing the relationship and influence of integrated marketing
communications with its dimensions: advertising, sales promotion, public relations, personal
selling and direct marketing as independent variables in the market share as a dependent
variable in the researched company. The research problem was represented by several
questions, including what is the role of integrated marketing communications in the market
share of the company in question? While the research adopted the descriptive analytical
approach, the research community was identified in Korek Mobile Communications Company
in the governorates of Nineveh and Erbil. People in the company under study, and the
questionnaire was the main tool in data collection. In order to process the data, many statistical
methods were used. The most prominent conclusions reached by the research were the evidence
of a significant impact relationship for integrated marketing communications at the macro and
micro levels in the market share in the Korek Mobile Communications Company in Nineveh

and Erbil governorates.
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